
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

The Institute of Trade Mark Attorneys 

Becomes Chartered 

An overview of the press coverage and digital activity surrounding 

the unveiling of CITMA’s Royal Charter  

By GK Strategy  

 



 

 Project Results 

 

 

 

Press  

 

 

Social Media 

Total shares, retweets and re-retweets  96 

Total likes 83 

Total number of e-cards shared (excluding CITMA) 28 

 

Secured Opportunities 

 

GK secured a long term opportunity with one of the leading online business news sites, International Business 

Times (IBT). IBT are keen to receive Op-Eds from Kate O’Rourke in her capacity as President of the Chartered 

Institute of Trade Mark Attorneys on a regular basis in 2017.  GK has introduced CITMA to the IBT Business 

Editor.  

 

 

 

 

 

 

 

 

 

 

 

Number of Pieces Placed 17 

Total Reach Charter Launch  463,259 

Total Reach of Thought Leadership Articles 241,856 

Total Reach  705,115 

Hall of Fame Business Insider: unique monthly views - 13,120,000 

Number of Journalists Briefed  30 

Percentage of Legal Press Readership 65% 

Percentage of Business Press Readership 35% 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PRESS 
 

The campaign aimed to secure earned media coverage (with new CITMA imagery) in selected business and 

legal trade press. 



 

Publication Audience Publication 

Date 

Reach Shares Link 

World Intellectual 

Property Review 

A magazine specifically 

aimed at intellectual 

property professionals. 

24/11/16 36,100 

online 

Facebook       1 

Google+          

1 

LinkedIn       16 

Here 

New Law Journal A general legal magazine 

aimed at legal 

professionals. 

24/11/16 33,300 

online 

 Here 

New Law Journal A general legal magazine 

aimed at legal 

professionals. 

24/11/16  25,000 

through 

print 

(clipped 

below) 

n/a n/a 

Managing 

Intellectual Property 

A specialist magazine 

aimed at in-house counsel 

and business-minded 

private practitioners. 

24/11/16 18,200 

online 

 Here 

IP Pro The Internet A magazine and website 

aimed at professionals who 

enforce, protect and 

promote IP online. 

24/11/16 4,100 

online 

 Here 

Intellectual Property 

Magazine  

A specialist intellectual 

property magazine for in-

house lawyers, lawyers in 

private practice and 

intellectual property 

managers. 

24/11/16 5730 online  Here 

Licensing.biz A specialist quarterly 

publication aimed at both 

licensors and licensees. 

Due to be 

published 

soon. We are 

chasing. 

105,000 

through 

online and 

print 

n/a n/a 

http://www.worldipreview.com/news/itma-becomes-citma-after-royal-seal-of-approval-12639
https://www.newlawjournal.co.uk/content/chartered-institute-trade-mark-attorneys-unveiled
http://www.managingip.com/Blog/3604485/ITMA-becomes-CITMA.html
http://www.ipprotheinternet.com/ipprotheinternetnews/article.php?article_id=5191#.WDgfYvmLSUm
http://www.intellectualpropertymagazine.com/people/itma-now-citma-following-royal-charter-120960.htm


 

Total Licensing UK A magazine for 

professionals within the 

licensing industry, including 

retailers and 

manufacturers. 

To be 

published 

20/01/16 

86,000  

through 

print and 

online 

n/a n/a 

World Trademark 

Review 

A specialist magazine 

aimed at trade mark 

professionals around the 

world. 

Due to be 

published 

soon. We are 

chasing. 

30,500 

through 

print and 

online 

n/a n/a 

Licensing Today 

Worldwide 

A title aimed specifically at 

licensors, licensees and 

retail buyers. 

Due to be 

published in 

week 

commencing 

09/01/16 

12,329 

through 

print and 

online 

n/a n/a 

Business Grapevine A general website for 

businessmen and women 

across all sectors. 

21/12/16 9,500 

online 

Google+          

1 

 

Here 

New Business A general magazine for 

directors and owners of 

small and medium-sized 

businesses. 

13/12/16 5000 

through 

print and 

online 

n/a Here 

The IPKat A leading IP blog and 

popular source of material, 

comment and amusement 

for IP owners, 

practitioners, judges, 

students and 

administrators. 

27/11/16 1500 online n/a Here 

Thought Leadership      

Real Business A business magazine aimed 

at entrepreneurs and 

owner-directors of small 

and mid-sized companies in 

the UK. 

15/12/16 191,856 

online 

 Here 

Corporate Vision Specialist magazine and 

website aimed at CEOs, 

directors and other top-

level professionals as well 

 50,000 

online 

Facebook                

3 

Here 

http://www.businessgrapevine.co/content/article/2016-12-21-why-brand-is-not-a-buzzword
http://www.newbusiness.co.uk/articles/legal-advice/the-royal-seal-approval
http://ipkitten.blogspot.co.uk/2016/11/sunday-surprises_27.html
http://realbusiness.co.uk/law/2016/12/15/businesses-global-market-knowledge-economy/
http://www.corp-vis.com/2016-brand-power


 

 

 

Social Media 

Total shares, retweets and re-retweets  96  

Total likes 83 

Total number of e-cards shared (excluding CITMA) 28 

 

 

 

 

 

as investment 

professionals, spanning an 

array of industries and 

sectors. 

LinkedIn                  

1 

International 

Business Times 

International Business 

Times is an online 

publication that features 

financial news from all the 

world’s markets through its 

editorial network across 

the World. 

GK secured an opportunity for CITMA to provide regular 

content for IBT and introduced them to the business editor via 

email 

Hall of Fame       

Business Insider  Business Insider is the 

largest business news site 

on the web with deep 

financial, media, tech, and 

other industry verticals. 

31/12/16 13,120,00 

online 

LinkedIn  

20  

Twitter  

140 

Here 

http://uk.businessinsider.com/unusual-celebrity-company-trademark-applications-disputes-2016-12


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/16 

 

Source: Here 

 

Audience: A magazine specifically aimed 

at intellectual property professionals 

 

Reach: 36,100 unique monthly users 

http://www.worldipreview.com/news/itma-becomes-citma-after-royal-seal-of-approval-12639


 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/1 

 

Source: Here 

 

Audience: A general legal magazine 

aimed at legal professionals 

 

Reach: 33,300 unique monthly users 

https://www.newlawjournal.co.uk/content/chartered-institute-trade-mark-attorneys-unveiled


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/16 

 

Source: Print 

 

Audience: A general legal magazine 

aimed at legal professionals 

 

Reach: 33,300 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/16 

 

Source: Here 

 

Audience: A specialist magazine aimed 

at in-house counsel and business-

minded private practitioners 

 

Reach: 18,200 unique monthly users 

http://www.managingip.com/Blog/3604485/ITMA-becomes-CITMA.html


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/16 

 

Source: Here 

 

Audience: A magazine and website 

aimed at professionals who enforce, 

protect and promote IP online. 

 

Reach: 4,100 unique monthly users 

http://www.ipprotheinternet.com/ipprotheinternetnews/article.php?article_id=5191#.WDgfYvmLSUm


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 24/11/16 

 

Source: Here 

 

Audience: A specialist intellectual 

property magazine for in-house lawyers, 

lawyers in private practice and 

intellectual property managers 

 

Reach: 5730 unique monthly users 

http://www.intellectualpropertymagazine.com/people/itma-now-citma-following-royal-charter-120960.htm


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 02/12/16 

 

Source: Print  

 

Audience: A business magazine for 

Directors and owners of small and 

medium-sized businesses. 

 

Reach: 5000 



 

 

 

 

 

 

 

 

 

 

 

Publication date: 02/12/16 

 

Source: Print  

 

Audience: A business magazine for 

Directors and owners of small and 

medium-sized businesses. 

 

Reach: 5000 unique monthly users 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The text reads: 

 

On 24 November 2016, The Institute of Trade Mark Attorneys became the Chartered Institute of Trade Mark 

Attorneys (CITMA). This honour was awarded by The Queen at a meeting of The Privy Council. The Charter 

recognises the distinctive and pre-eminent expertise of its members in the trade mark and design fields. The 

new status provides the title of Chartered Trade Mark Attorney to all fully qualified CITMA members. More 

information, here. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 27/11/16 

 

Source: Here 

 

Audience: A leading IP blog and popular 

source of material, comment and 

amusement for IP owners, practitioners, 

judges, students and administrators.  

 

Reach: 1500 unique monthly users 

https://www.citma.org.uk/news/view?id=122&x%5b0%5d=/news/list
http://ipkitten.blogspot.co.uk/2016/11/sunday-surprises_27.html


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 21/12/16 

 

Source: Here 

 

Audience: A general website for 

businessmen and women across all 

sectors. 

 

Reach: 9500 unique monthly users 

http://www.businessgrapevine.co/content/article/2016-12-21-why-brand-is-not-a-buzzword


 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

Thought Leadership 
 

 

 

GK developed a trade mark/ intellectual property ‘hall of fame’ piece celebrating the rich history and impact of 

the profession, as well as thought leadership pieces by Kate O’Rourke and Mark Foreman 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 16/12/2016 

 

Source: Here 

 

Audience: Entrepreneurs and owner-

directors of small and mid-sized 

companies in the UK. 

 

Reach: 153,000 unique monthly users 

http://realbusiness.co.uk/law/2016/12/15/businesses-global-market-knowledge-economy/


 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 28/11/16 

 

Source: Here 

 

Audience: Specialist magazine and 

website aimed at CEOs, directors and 

other top-level professionals as well as 

investment professionals, spanning an 

array of industries and sectors 

 

Reach: 50,000 unique monthly users 

http://www.corp-vis.com/2016-brand-power


 

 

 

 

 

 



 

 

 

Corporate Vision really liked Mark’s thought leadership piece, and actually placed it in prime position on their 

website to ensure it was widely read.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

Hall of Fame 
The collation of a trade mark/ intellectual property ‘hall of fame’ piece celebrating the rich history and impact 

of the profession was designed to magnify the importance of the profession and demonstrate the potential 

costs to business of taking on the wrong professional advice. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Publication date: 31/12/16 

 

Source: Here 

 

Audience: Business Insider is the largest 

business news site on the web with deep 

financial, media, tech, and other 

industry verticals. 

 

Reach: 13,120,000 unique monthly users 

http://uk.businessinsider.com/unusual-celebrity-company-trademark-applications-disputes-2016-12/#taylor-swift-registered-the-lyric-this-sick-beat-from-her-single-shake-it-off-as-a-trademark-its-one-of-many-lyric-trademarks-filed-on-her-behalf-including-nice-to-meet-you-where-you-been-and-party-like-its-1989-supposedly-to-guarantee-her-own-merchandising-rights-1
http://uk.businessinsider.com/unusual-celebrity-company-trademark-applications-disputes-2016-12/#taylor-swift-registered-the-lyric-this-sick-beat-from-her-single-shake-it-off-as-a-trademark-its-one-of-many-lyric-trademarks-filed-on-her-behalf-including-nice-to-meet-you-where-you-been-and-party-like-its-1989-supposedly-to-guarantee-her-own-merchandising-rights-1


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

  

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

Social Media 
The digital launch encouraged individual and legal firm members to share, through social media and internal 

channels, an image with text overlay (e-card) announcing their new status. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Key Figures 

 

General  

CITMA’s digital launch started well with 238 posts and engagements with posts regarding the phrases CITMA, 

The Chartered Institute of Trade Mark Attorneys and Chartered Trade Mark Attorneys on Twitter on the 24th 

November. As a result, by the end of that day CITMA received over 30,600 potential impressions.  

 

The E-cards 

GK Strategy designed two sets of e-cards for full members, other members and member firms. One utilised 

CITMA colours and branding, in a simple yet effective statement, whilst the other used a picture of the Royal 

Charter for its background. A large number of these were shared by member firms and those within the trade 

mark and design community on the 24th November.   

 

 

 

 

Overall the number times CITMA’s e-cards were shared and retweeted: 

 

 

 

 

Overall the number of likes CITMA’s e-card received was:  

 

 

 

The e-cards were posted by 28 different accounts, and were retweeted and re-retweeted by 68 other 

accounts. It should be noted that posts and retweets of the e-cards by the CITMA Twitter account have been 

removed from this figure.  

  

Overall the posts involving CITMA’s e-card received around 3014 impressions.   

 

96 
 

83 
 



 

On the 24th November engagement levels rose steadily until at around 11:00am, before spiking again at 

around 3pm in the afternoon. Direct outreach via Twitter messages with relevant parties at about this period 

helped to drive the sharing of content later in the afternoon. Engagement again peaked at around midday on 

the 25th.  

 

 

 

 

 

 

 

What people were saying 

Posts by all accounts were overwhelmingly positive in sentiment. The below topic wheel and word cloud both 

highlight the large focus by all authors on the Royal Charter and CITMA’s new title.  

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Who was saying it 

Over the course of the day, the top authors interacting with this account included the IPO and Managing IP: 

 

 The IPO – 49,072 followers 

 Exponet USA – 3914 followers 

 Page Hargrave – 4538 followers 

 Managing IP - 20,027 followers 

 

 

 

 

 

 

 

 

 



 

Several publications also tweeted about the launch, and the thought leadership pieces:  

 

 

 

 

 

 

 

IPPro The Internet – 799 Followers 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Corporate Vision - 5645 Followers 

Managing IP – 20,100 Followers 



 

Key Posts by CITMA 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


