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Google Analytics overview 

Old B&ES website 25 January – 13 September 2015

New BESA website 25 January – 13 September 2016

 Bounce rate has dropped by 3%
 Session duration increased by 10 seconds
 New sessions increased by 17%



Google Analytics – Devices used

Old B&ES website 25 January – 13 September 2015

New BESA website 25 January – 13 September 2016
 Optimising the new BESA website has had a 

positive effect as the usage of mobile and 
tablets has increased by 97%



Google Analytics – new vs returning visitor

Old B&ES website 25 January – 13 September 2015

New BESA website 25 January – 13 September 2016
 New visitors to the new BESA website has 

increased by 109% and returning visitors by 
50%



Google Analytics – engagement

Old B&ES website 25 January – 13 September 2015

New BESA website 25 January – 13 September 2016 • Members and users of the new BESA website 
are spending longer on the site and engaging 
with our content



Google Analytics – engagement

Old B&ES website 25 January – 13 September 2015

New BESA website 25 January – 13 September 2016
 Knowing what our members and 

visitors are engaging with, enables us to 
prioritise what is important to them 
and make call to actions more clearer 


