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CAMPAIGN RESULTS
KEY METRICS AT-A-GLANCE

● #GiveLoveNotHPV hashtag reached almost 2 million unique users around the world.
● Engagement in every target country around the world.
● Over 5,000 page unique page views of GiveLoveNotHPV.org.
● Usage of #HPV hashtag went up 5033% (when compared to usage in February)
● Over 30,000 video views across Facebook, Youtube and Twitter.
● Total media spend: $760.44
● Mostly positive sentiments for #GiveLoveNotHPV
● Press Release picked up by over 250 outlets
●
● Inquiries spanning The Philippines and Indonesia to Bosnia Herzegovina 

HEADER
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SOCIAL MEDIA
HIGHLIGHTS
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SOCIAL MEDIA
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SOCIAL MEDIA

#GiveLoveNotHPV
KEY METRICS
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SOCIAL MEDIA
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SOCIAL MEDIA
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SOCIAL MEDIA
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SOCIAL MEDIA

GiveLoveNotHPV Facebook
KEY METRICS
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SOCIAL MEDIA

GiveLoveNotHPV Facebook
REACH
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SOCIAL MEDIA

GiveLoveNotHPV Facebook
TOP POST
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SOCIAL MEDIA

@GiveLoveNotHPV Twitter
KEY METRICS
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SOCIAL MEDIA

@GiveLoveNotHPV Twitter
KEY METRICS
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SOCIAL MEDIA

@GiveLoveNotHPV Instagram
KEY METRICS
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SOCIAL MEDIA

@GiveLoveNotHPV Instagram
TOP POSTS
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RELEASE
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Press Release

International HPV Awareness Day
KEY METRICS
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Press Release

International HPV Awareness Day
KEY METRICS
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Press Release

International HPV Awareness Day
PRESS HITS
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Press Release

International HPV Awareness Day
KEY METRICS
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RESULTS
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WEBSITE

There have been over 5,000 
page views since soft launch on 
February 14.  About half of those 
visits are users who have found 
value in the information they’ve 
seen (sessions).

Session duration is above 
average for a landing page which 
indicates that users who visit the 
site are actually reading and 
engaging with the content. 

The benchmark for average 
bounce rate for landing pages is 
between 70% and 90%. Our 
landing page falls within that 
average range at 74%.  



IPVS HPV AWARENESS DAY35

WEBSITE

Traffic has come predominantly from the 
United States (1,769).  There have been 
approximately an equal number of 
visitors from Spain (258) and the UK 
(255).

Other countries that fall in the top 10 
include.

● Romania (171)
● Argentina (124)
● Russia (120)
● Italy (100)
● India (66)
● Peru (59)
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WEBSITE

This information provides us with 
an understanding of which 
sources lead users to the 
website.  

Currently, there is a significant 
amount of direct traffic (users 
typing URL directly into search).  

The next most popular social 
media traffic source is 
Facebook.  
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WEBSITE

Page rank includes:

● Landing Page - 5,226
● FAQ-Young - 443
● FAQ- Adult - 317
● FAQ- Parents - 157

Peak pageviews on March 4 with 1,235 
pageviews
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WEBSITE

OTHER RELEVANT DATA

● Top partner referrer:  ASCCP: The Society for Lower Genital Tract Disorders

● There are almost as many desktop users (45%) as mobile users (50%) with Apple devices 
being used more heavily.

● Audience Insights: 73% of users were female; 27% were male with a 34%  between 25-34 
years old.

● There have been about 60 newsletter sign ups from 30 countries including partner 
countries and others like The Philippines, Indonesia, Rwanda and Bosnia Herzegovina, 
Kenya, Dominica and Iran for example.
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THANK 
YOU


